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Description of the Business
Adventure travel business involves organizing people to travel to different places in the world with an aim of making profits.  The business is one of the fastest enterprises in the world since it significantly considers the welfare of the customers in various aspects such as cost not being expensive compared to other means such as private travel and improvement in ideas flow since the business involves many people from different backgrounds (Mohamed, Zulkifli pg467). If anyone wants to venture into business in this modern time, then he has to think global. Adventure travel business is an example of a business which implementation of this idea will not only ensure bigger profit margins, but also the business will achieve a firm foundation in the industry due to the security of large economies of scale. However, to establish this business idea, various factors have to be analyzed as discussed.
What to find out
As one of the first steps, it is good to conduct a good research about the business idea in order to gain the required knowledge in that business field. To ensure this in the adventure travel business, a complete research is necessary to gain enough information on customer turn out in various parts of the world, establishment of different costs incurred at different places in different countries, the trend on how the business is setting roots in the global business since it is more of a new one finally research would help establish what people view the business and do they respond to this emerging issue (Gundacker, Nathan Rolfe, and Rodriguez pg 56). For instance, are they sure about their security as far as the whole idea is concerned?
Where to find the data and the tools to be used
The information needed as specified above can be obtained on the internet mostly since the idea is only catching roots, developing in the past few decades. The internet will be the best source to obtain this information since it involves many pages written by different people who bear different thinking abilities. For this reason, the source provides the most dynamic and realistic information as far as the matter at hand is concerned. 
In the use of the internet, various tools can be used to obtain the required information. Some examples include the use of search engines such as Google and social media applications which enable the user to establish a connection to many people at once making the information flow very high. Through this social media services, one gets views of people about an idea hence drawing the required conclusions.
Will the above procedure ensure success in the business idea?
[bookmark: _GoBack]The above procedure significantly ensures the success of the idea since from the beginning, it emphasizes the planner acquiring the required knowledge needed in the field (Daniele, Roberto, Bate, & Quezada pg 90). With the required knowledge, the probability of success is positively affected. As the saying goes, information is power. Secondly, the choice of the tools used in generating information also ensures that one obtains what he is looking for easily and at a low cost due to the utilization of the latest technology. Moreover, the choice of the idea, in this case, contributes to a significant level of success in what we are looking for. This is because it involves the use of swift technology at an idea that is most treading at this times.
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